
2020Celebrating the 
Remarkable Resilience 
of our Partners



A LETTER OF 
Gratitude from Mark

Remarkably, 2020 ushered in even more upheaval. 
Immediately, we knew that the COVID-19 pandemic would 
create an even greater need for support at Canada’s 
children’s hospitals. But as uncertainty spread across society 
and the economy, there was a period when we didn’t know 
whether our partners, dedicated as they are, would be in a 
position to help.

Walmart Canada’s response was astonishing. Amid the 
exceptional demands of a global pandemic, you not only 
remained committed but actually raised the scale of your 
ambitions, finding new ways to come through for kids. 
Canada’s children’s hospital foundations could not be more 
grateful for your steadfast partnership.

With your support, children’s hospitals were able to adapt 
and innovate in 2020, responding to the year’s unique 
demands and laying even stronger foundations for the 
future. Many rapidly adopted virtual platforms to ensure 
that young patients would have access to the care they 
needed, including emergency assessments and mental 
health supports. Pediatric teams navigated operational 
complexities to keep critical care, cancer treatment, and other 
clinical activity moving forward. Hospital leaders collaborated 
energetically, reaching beyond the walls of their institutions 
to help protect the health of their communities and of all 
Canadians.

As hospitals made these extraordinary efforts, Walmart 
Canada was by their side. While some popular fundraising 

activities became impossible, you sought new ways to 
support children’s hospital foundations in your communities 
– engaging your stores, associates, and customers, and using 
fresh approaches to get others involved.

Just as you have stood with Canada’s Children’s Hospital 
Foundations (CCHF) through the Children’s Miracle Network 
program in this demanding year, we are committed to working 
closely with you to continue evolving our partnership. We 
are ready to help engage your teams in meaningful ways 
and keep pace with your customers’ changing habits and 
expectations, including a growing shift to online retail.

We are also developing new tools to help you capture and 
communicate your impact on the health of children. Our team 
is creating a new measurement and reporting framework that 
will help you monitor and share the contributions you make 
to children’s health in communities across the country. We 
look forward to sharing the results of these efforts with you.

As we lay the foundations for future impact, I hope you and 
your teams will take some time with this report to look back 
on 2020 with pride. Although it has been a year of enormous 
change – and Walmart Canada rose to many new challenges 
with amazing success – in some sense you did what you 
have always done: you came through for kids when they 
needed you. Canada’s 12 children’s hospital foundations join 
me in thanking you for every part of your work with us this 
year. We have always been grateful for your support; this 
year, it meant more than ever.

When I wrote to you last year, we were already living in a time of 
extraordinary change. Leaders in almost every field were working hard 
to keep pace with deep transformations. Certainly this was true in 
many areas of business and in our own field of pediatric health care. 

In gratitude,

Mark Hierlihy • President and CEO, Canada’s Children’s Hospital Foundations
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Walmart Canada extended its extraordinary record of support for Canada’s children’s hospitals in this 
year like no other. You not only maintained your status as the top fundraising partner of the Children’s 
Miracle Network (CMN) in Canada, you also managed to realize a year-over-year improvement in overall 
contributions – an achievement that attests to exceptional dedication across all 408 stores in the country.

We are deeply grateful for your continued engagement this 
year. Even as you adapted to the operational challenges and 
uncertainties of the pandemic, you reassured us of your firm 
commitment to supporting Canada’s children’s hospitals – 
proving once again what an extraordinary partner you are.

Walmart’s two major national fundraising initiatives with the 
Children’s Miracle Network program, the Spring Campaign 
and the holiday-inspired Spark a Miracle Campaign, delivered 
strong results. While shopping habits and expectations 
changed as the public adapted to public health restrictions, 
your associates’ efforts to continue making a consistent 
ask – with an adjusted tone to reflect the new social reality 
of COVID-19 – helped keep the needs of sick and injured 
children front and centre as customers made their purchases.

Like many events across the country and around the world, 
Children’s Hospital Week (CHW) was cancelled this year 
as travel was constrained to slow the spread of COVID-19. 
While this meant that Walmart’s traditional sponsorship of 
Champions’ travel to and participation in CHW did not take 
place, Champions and their families appreciated that Walmart 
maintained its generous practice of sharing gifts with these 
young ambassadors – a kind gesture in a difficult year.

This year, as every year, Walmart kept its eyes on the future: 
growth, opportunity, and innovation. Major investments in 
ecommerce infrastructure as well as a new hybrid concept 
store in Vaughan attest to your readiness to keep pace 
with evolving customer needs. Inspired by your drive to 
innovate, Canada’s children’s hospital foundations look 
forward to working alongside you to offer associates new 
ways to engage and customers new ways to support their 
local children’s hospitals.

Year 
  IN REVIEW

Above: Opération Enfant Soleil holiday fundraiser at Walmart

Note: Some images and videos in this 
report were taken before the COVID-19 
pandemic gave rise to masking  
and social distancing protocols. 
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Walmart Canada has a long history of 
supporting children’s hospitals across Canada. 
Since first donating to Canada’s children’s 
hospital foundations in 1994, you have 
contributed over $169 million.

Financial
  OVERVIEW

$16.3+ million
RAISED IN 2020

Amazing results in 
2020. Thank You 
Walmart Canada!

54%
LOCAL 

FUNDRAISING

1%
CANISTER

<1%
VENDOR

<1%
MISC. (online donations)

5%
CORPORATE 
DONATION

18%
ICON 

CAMPAIGN

18%
SPARK A 
MIRACLE 

CAMPAIGN

1%
CAUSE 

MARKETING

2%
SPONSORSHIP 

(UNDERWRITING)

$16,361,173
TOTAL 2020 

CONTRIBUTION

Total Giving
(include underwriting 
and in-kind)

$ 9,177,497

N/A

$ 8,510,989

-7%

$ 8,384,068

-1%

$ 8,004,456

-5%

$ 9,459,193

18%

$ 11,664,504

23%

$ 14,893,569

28%

$ 15,633,157

5%

$ 16,361,173

5%Percent Change

2012 2013 2014 2015 2016 2017 2018 2019 2020

Total Contributions (2012 to 2020)

CAMPAIGN TYPE AMOUNT

GRAND TOTAL  $ 16,361,173

Local Fundraising $ 8,790,485

Spark a Miracle Campaign $ 3,013,328

Icon Campaign $ 2,910,600

Corporate Donation $ 870,000

Sponsorship (underwriting) $ 356,000

Cause Marketing $ 200,000

Canister $ 150,729

Vendor $ 69,324

Misc. (online donations) $ 707

Result Summary

 5% INCREASE FROM 2019
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Recognition
AND Engagement

Through the Children’s Miracle Network program, Canada’s children’s hospital 
foundations sought opportunities to celebrate and promote Walmart Canada’s efforts 

to support the health of children and youth. 

In addition to spreading the word through traditional channels, our team and partners 
posted and shared news about Walmart Canada’s efforts on social media. 

ESTIMATED REACH OF 
Television and  

Radio Broadcast

TOTAL NUMBER OF 
Posts*

ESTIMATED REACH OF 
Local and National  

Public Advertisements

TOTAL NUMBER OF 
Engagements*

TOTAL CIRCULATION OF 
Print Recognition  

(including Annual Reports)

TOTAL NUMBER OF 
Impressions/Reach*

914,326

96

1,264,045 

20,277

94,588

761,878

*includes posts on CMN Canada social 
media only

(including likes, comments,  
shares, and interactions)

*includes engagements from CMN Canada 
and 12 member foundations’ social media

*includes impressions/reach from CMN 
Canada and 12 member foundations’ social 

media
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Together with Walmart Canada, 
we are enabling impact across 
the country, store by store. 
Every dollar that customers contribute locally stays local, 
inspiring neighbours and associates, and supporting patients 
and families nearby. This local impact – often benefiting 
the families and loved ones of Walmart customers’ and 
associates’ – is part of what keeps Walmart Canada teams 
active, year after year. 

Commitment 

COAST TO COAST

CONNECTING IN  
NEW WAYS

COMING THROUGH 
FOR KIDS

CREATIVITY AND 
COMMITMENT 

REACHING  
NEW HEIGHTS
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COMMITMENT COAST TO COAST

Connecting in new ways
Walmart Canada stores across the country found smart ways to adapt to 
the pandemic and continue raising money for sick and injured children.

In 2020, BC Children’s Hospital Foundation (BCCHF) extended our 
collaboration with Walmart through Workplace, an internal platform for 
Walmart associates similar to Facebook. By uploading hospital statistics, 
photos and videos from our region to the platform, BCCHF was able to 
maintain the strong personal and emotional connections that help associates 
connect with the cause – an important goal this year in particular, when the 
pandemic limited the hospital tours and in-person store visits that usually 
keep us in touch. The platform’s multimedia capabilities allowed us to share 
compelling updates with associates and might have played a role in boosting 
Walmart’s overall fundraising total across the BCCHF region.
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CONNECTING IN NEW WAYS
In the spring of 2020, as much of Ontario locked down to slow the 
spread of COVID-19, many of CHEO’s fundraising partners were 
cancelling events and campaigns. Walmart was also challenged to rethink 
fundraising activity, since in-person visits with Champion children are 
important to building support and engagement for campaigns. Indeed, 
just a few months earlier, in January, Champion Child Eli had visited 
a local store, where Walmart associates celebrated him with balloons 
and cake – and gave him a gift card he used to buy games for himself 
and his brother. As the pandemic made in-person visits more difficult, 
local stores used virtual channels to hear updates from Eli and learn 
how COVID-19 was affecting CHEO’s patients and families – and how 
partner support was helping hospital teams adapt. Although this regular 
engagement happened virtually, it succeeded in galvanizing associates 
in the CHEO region; Walmart ran three campaigns during 2020, and 
each one exceeded its goals.

Above: 2020 CHEO 
Champion Launch with 
Walmart Store Managers, 
CHEO Foundation President 
& CEO, Kevin Keohane and 
Champion Child Eli
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CONNECTING IN NEW WAYS
Walmart associates in the region of McMaster Children’s Hospital 
Foundation showed deep dedication to children’s health this year – and 
they were encouraged in their efforts by Champion Child Raynham. After 
making a festive in-person appearance at Stoney Creek Store 3096 
before public health concerns made such visits impossible, Raynham 
encouraged the team virtually through the rest of the year. She recorded 
numerous video messages, including one of her Champion family doing 
the Walmart Cheer, and encouraged associates as they rallied support 
for their local children’s hospital through 2020 – asking for donations 
at the cash register, leading the pen campaign, promoting awareness in 
stores, and driving internal fundraising efforts. 

Above: Walmart 
Champion Launch with 
Champion Child Raynham
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COMMITMENT COAST TO COAST

Coming through for kids
In a year when adapting their core business required plenty of energy 
and attention, Walmart teams across Canada still dug deep to continue 
supporting children’s hospitals. 

Stores in the Maritimes showed a steadfast commitment to children’s health in 
this year of disruptions – a commitment that directly affected 2020 Children’s 
Miracle Network Champion Child Ben, who underwent spinal surgery at the 
end of last year, benefiting from specialized equipment at the IWK Health that 
Walmart’s associates and customers helped to make available. “We heard 
heartwarming stories from across the region of Walmart Canada employees 
who continued to champion IWK kids during a difficult time for our region,” 
says Hillary Forsyth, Program Director, IWK Foundation. “We can’t thank them 
enough for their support and look forward to a time when we say thank you 
in person again.”



Below: Walmart 
raised over $1 million 
in funds for the IWK 
Foundation
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COMING THROUGH FOR KIDS
This year, with regular fundraising activities suspended due to public 
health concerns, some Walmart associates took new approaches. Nathan, 
Assistant Manager of the Walmart Rexdale Supercentre 3740 embraced 
one of the most popular activities of the pandemic and decided to cycle 
his way to an impressive fundraising result for SickKids. Riding over 
100km and raising more than $750 Nathan raised awareness, rallied 
associates, and brought a lot of joy to this year’s campaign.

Above: 100km For 
The Kids!
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COMING THROUGH FOR KIDS
Champion Children offer powerful reminders of the impact Walmart 
associates achieve for sick and injured children when they participate 
in CMN fundraising activities. Sometimes, the relationship between 
associates and Champion Children becomes close over time. In July, 
Brady, the 2020 Champion Child of The Children’s Hospital Foundation 
of Manitoba, had to undergo an extensive spinal surgery. Recognizing 
that his recovery would mean plenty of time with limited mobility, Walmart 
associates from across Manitoba joined together and purchased Brady a 
Nintendo Switch along with some games to help with his recovery. The 
team also compiled a video of associates across the province sharing 
well wishes with Brady. Brady and his family were moved by the support 
as they navigated a difficult time together.

Above: Brady in the 
hospital with his 
Nintendo Switch

12



COMING THROUGH FOR KIDS
Walmart Canada teams in the region of Jim Pattison Children’s Hospital 
Foundation continued to raise money for sick and injured children in 
2020, through the Spring Campaign, the Spark a Miracle Campaign, as 
well as a range of local initiatives. 
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COMMITMENT COAST TO COAST

Creativity and commitment
Motivated to make 2020 the strongest year ever despite its challenges, 
some Walmart Canada associates found creative new ways to extend their 
support. 



Although the Walmart Spring campaign and Spark a Miracle campaign are 
some of the most powerful fundraising initiatives in Canada, the Walmart 
store in St. Thomas, Ontario believed they could do more. This energetic 
team believes that every associate, whatever their role in the store, has a part 
to play in harnessing community support for sick and injured children. From 
theme weekends complete with costumes to silent auctions, bake sales and 
colour days, St. Thomas takes every opportunity to support the Children’s 
Hospital at London Health Sciences Centre. Their approaches are many, but 
their motivation is simple: “I think the CMN campaign is near and dear to our 
hearts because we have associates that have needed Children’s Hospital 
and know how much this campaign helps kids in our area,” says Michelle 
Desmarchais, Assistant Manager of Operations.

Below: Walmart St. 
Thomas employees 
embracing the CMN 
Campaign. (Note: some 
photos were taken prior 
to COVID-19)
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CREATIVITY AND COMMITMENT

The Walmart team in Québec always digs deep to rally support for 
Opération Enfant Soleil (OES), exceeding its campaign goals year 
after year – success that relies on the help of every associate. As an 
example, this year, the store in La Pocatière 1173 created a cookbook 
featuring all their favourite recipes. Associates wrote up each recipe, 
offering careful instructions and photos of each cooked dish. After having 
the book professionally bound, they sold copies to customers for $10 
each, directing 100% of the proceeds to OES during the Spark a Miracle 
campaign. The book sold so well, they sought a second print run to 
enable more sales.
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COMMITMENT COAST TO COAST

Reaching new heights
Many Walmart Canada stores achieved their best results ever in 2020, 
delivering new levels of support to kids and families in a year when the 
extra help was especially welcome.

This year, Walmart stores in the region of the Stollery Children’s Hospital 
Foundation reached an extraordinary milestone, reaching a cumulative 
fundraising total of more than $10 million on behalf of their local children’s 
hospital, and making Walmart the #1 donor to the Foundation. This result has 
been powered by the energetic efforts of hundreds of associates and leaders 
over time. In addition to point-of-sale campaigns and other initiatives, stores 
in the region drive other efforts to rally support for sick and injured children; 
a notable success in 2020 was the sale of Valentine’s at the cash in February 
2020, which raised more than $150,000 for Stollery.

Below: Champion 
Child Ryland 
with his life-sized 
cardboard cutout 
showcasing 
Stollery masks!
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REACHING NEW HEIGHTS
Without exception, Walmart is the largest supporter of the Janeway 
Children’s Hospital Foundation in Newfoundland and Labrador. Each 
year, associates go to remarkable lengths to engage their customers 
in support of pediatric health care in our region. In 2020, store 1035 in 
Labrador City exceeded all budget forecasts, raising 40% more than 
expected for the 2020 Spark a Miracle campaign. Exceeding expectations 
is a pattern: during the Walmart Icon Campaign the same store more than 
doubled their forecasted target. This dedicated partner stepped up in 
other ways as well, selling tickets for the 17th annual Helicopter Ball Drop 

– a raffle-like event whose major prizes are Air Canada flight vouchers. 
Remarkably, the Labrador City store sold the most tickets, despite the 
fact that the airline had recently ceased service to Labrador – a result 
that attests to the passion with which Walmart associates promoted the 
cause. Children and families who rely on Janeway for treatment and 
care couldn’t have stronger allies than Walmart stores and associates 
in Newfoundland and Labrador.

Above: Walmart store 
1035 in Labrador City 
celebrates their amazing 
fundraising results.
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REACHING NEW HEIGHTS
Even as they juggled the implementation of new procedures designed 
to curb the spread of COVID-19, Walmart associates at store 1135 in 
Cochrane, Alberta came up with plenty of safe and effective ways 
to engage customers in support of the Alberta Children’s Hospital 
Foundation. The team in Cochrane managed to increase their Spark 
a Miracle fundraising by an astonishing 198% in 2020 relative to the 
previous year.

Above: Walmart 
Champion Launch with 
Champion Child Sydnee
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1994  Walmart Canada becomes a Children’s Miracle 
Network partner.

2001  Stollery Children’s Hospital opens in October.
  The Janeway Children’s Health and Rehabilitation 

Centre moves into a new, state-of-the-art facility.

2002  BC Children’s Hospital opens the Ambulatory 
Care Building, housing 30 outpatient clinics. 
Luke’s Landing, a helideck, opens atop IWK 
Health.

2003  Walmart Canada surpasses $10 million raised for 
kids’ health.

  McMaster Children’s Hospital team develops the 
first scale to measure quality of life in children 
with epilepsy, incorporating both the child’s and 
parents’ perspectives. This scale will be translated 
into six languages and be used around the world.

2004  First annual Walmart Canada Walk for Miracles.

2006  Walmart Canada is the presenting sponsor of 
Children’s Miracle Network Champions Program.

 Opening of Alberta Children’s Hospital in Calgary.

2011  New Children’s Hospital opens at London Health 
Sciences Centre in London, Ontario.

  McMaster Children’s Hospital opens south-
central Ontario’s first and only dedicated Pediatric 
Emergency Department and Trauma Centre.

2012  Walmart Canada surpasses the $75 million 
lifetime giving milestone in Canada.

2014  Walmart Canada celebrates two milestones: 20 
years in the Canadian market and 20 years as a 
Children’s Miracle Network partner.

 

2015  Walmart Canada reaches the $100 million 
lifetime giving milestone in Canada.

  The new Glen Site Montreal Children’s Hospital 
opens.

2016  Walmart Canada celebrates its 10th year as 
a sponsor of the Children’s Miracle Network 
Champions Program.

2017  Walmart Canada surpasses $11 million in annual 
giving and is the first partner to reach this 
achievement in Canada.

2018  Walmart raises a historic $1 billion for children’s 
hospitals across North America.

2019  Marking 25 years together, Walmart Canada 
surpasses the $150 million milestone.

  Walmart Canada launches the new “Spark a 
Miracle” campaign in December 2019, raising 
more than $2 million through a toy drive, online 
and POS campaign.

  SickKids broke ground on the Patient Support 
Centre: a new 22-storey education, training and 
administrative hub, expected to open in late 2022.

  The Jim Pattison Children’s Hospital officially 
opened to patients on September 29, 2019.

2020  Walmart Canada named CMN Hospitals’ 
Canadian Partner of the Year for its innovative 
fundraising and awareness initiatives in 
supporting the network of children’s hospitals in 
Canada.

  Walmart Canada overcame the operational 
challenges of the COVID-19 pandemic to achieve 
a record-setting year in fundraising, over $16.3 
million raised for Canada’s children’s hospital 
foundations.

A STRONG 
Partnership

Sparking change for 
Canadian children and 
families since 1994
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Children’s hospitals across Canada are 
deeply grateful for your support and 

commitment – this year and every year.

Thank you, Walmart Canada.

For more information and inspiring stories, visit us at www.childrenshospitals.ca

http://www.childrenshospitals.ca

